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Conformity Group Norms Theory (CGNT) (3 statements per construct) 
 

Below are a number of statements regarding attitudes to the posting of a social media 
group. Please read each one and indicate to what extent you agree or disagree with each 
statement. 
 

 
 

Self-Concept Theory (SCT) 
 
Below are a number of statements regarding attitudes to the posting of a social media 
group. Please read each one and indicate to what extent you agree or disagree with each 
statement. 
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Information Scenarios 
 
Scenario 1:  
 
First, please imagine that you saw this post on your Facebook account and that it 
was posted by a distant acquaintance.  
 

 
 
Decision-Making (2 questions) 

 
 
Trust (6 questions) 

 
 
 
 
 



81 
 

 

Conformity Group Norms Theory (CGNT) (3 statements per construct) 
 

Below are a number of statements regarding attitudes to the posting of a social media 
group. Please read each one and indicate to what extent you agree or disagree with each 
statement. 

 
 

Self-Concept Theory (SCT) 
 
Below are a number of statements regarding attitudes to the posting of a social media 
group. Please read each one and indicate to what extent you agree or disagree with each 
statement. 
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Scenario 2:  
 
First, please imagine that you saw these posts on one of your Facebook groups and 
this was posted by a distant acquaintance.  
 

 
 
Decision-Making (2 questions) 

 
 
Trust (6 questions) 
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Conformity Group Norms Theory (CGNT) (3 statements per construct) 
 

Below are a number of statements regarding attitudes to the posting of a social media 
group. Please read each one and indicate to what extent you agree or disagree with each 
statement. 

 
 

Self-Concept Theory (SCT) 
 
Below are a number of statements regarding attitudes to the posting of a social media 
group. Please read each one and indicate to what extent you agree or disagree with each 
statement. 
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Scenario 3: 
 
First, please imagine that you saw these posts on one of your Twitter’ account and 
this was posted by a distant acquaintance.   
 

 
 
 
Decision-Making (2 questions) 

 
 
Trust (6 questions) 
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Conformity Group Norms Theory (CGNT) (3 questions per construct) 
 

Below are a number of statements regarding attitudes to the posting of a social media 
group. Please read each one and indicate to what extent you agree or disagree with each 
statement. 

 
 

Self-Concept Theory (SCT) 
 
Below are a number of statements regarding attitudes to the posting of a social media 
group. Please read each one and indicate to what extent you agree or disagree with each 
statement. 
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Thank you for taking the time to complete the survey. Your answers are important to us 
and provide valuable input for the evaluation and further development of social media 
disinformation and trust new knowledge.  
 
Please share the survey with your connections by clicking the buttons below! 
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Appendix C 

Pearson r Coefficient SPSS Calculations 
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