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Nova Southeastern University has made 
considerable progress when it comes to trans 
people. The university has employed trans 
people on its staff and, most notably, created 
a gender-neutral bathroom in the Don Taft 
University Center.  

This is progress considering that there are 
plenty of schools where trans people can’t be 
protected or represented due to discriminatory 
legislation or policies.  

Despite this, NSU is a private institution 
and is not affected by most anti-trans laws. So 
what’s holding them back from doing more? 
More importantly, where would they start? 

One of the top issues that transgender 
students on campus could be facing is the most 
essential tool they have for navigating campus: 
their SharkCards.  

For a transgender person, identification 
cards such as a SharkCard that uses a name that 

does not align with their gender can make life 
much harder for them. As Johnny Cash has said, 
“Life ain’t easy for a boy named Sue.” 

Even though Cash did not have trans people 
in mind, the same can be said for a woman 
named John or any other trans person who has 
to hand over their SharkCard to buy food or scan 
it to enter their residence hall only to have their 
deadname and, in the worst cases, a picture of 
them before their transition.  

For those who aren’t trans, please imagine 
if–for almost every function on campus – you 
had to show the most embarrassing picture of 
yourself and the worst nickname you’ve ever 
been called. I’m sure that picture of you drooling 
in your sleep and being introduced as “Crybaby” 
would make you want to change it right away. 

That’s the solution, right? Just change it.  
Well, yes, a name change is the inevitable 

road all trans people who did not transition 

before puberty will have to go down. This does 
not mean it is easy. It can take months to get a 
court date and a name change–despite being one 
of the simpler civil complaints to address–is still 
very costly for the average person, especially the 
average college student. These name changes 
vary by state and can be anywhere from $500 
to $700. 

During this time, the student will have to 
continue on with the deadname on all official 
records, even at NSU, where they should be 
most protected.  

Currently NSU only offers a name change 
on records or a SharkCard –a data change, as it’s 
called–if the student has already legally changed 
their name and can provide a new social security 
card or passport. See the problem? How can a 
university, which holds diversity as a core value, 
undermine one of its most vulnerable student 
groups by allowing, by policy, misgendering? 

For legal reasons, it makes sense. If the name 
on all I.D. associated with the person is John, 
why will Jane get a degree then? The answer is 
because John was always Jane. If the individual 
plans to get a legal name change, especially if 
they have already received a court date, NSU 
administration should allow immediate public 
documents such as the SharkCard, diploma 
and outlook name, which currently can’t be 
changed, to reflect the transition the student is 
undertaking.  

This comes at no cost to the university and 
can mitigate psychological damage to any trans 
students who have chosen NSU as their home. 
As long as the student has expressed a committed 
desire to change their legal name, and there are 
records to identify the student–even if by their 
deadname–in case of an emergency, NSU is 
simply dragging its feet on this important issue. 
Misgendering by policy is still misgendering. 

The name game at NSU: Deadnames and SharkCards 
By: Rei Perez

Features Editor

Children’s animation in today’s day and age 
is a mixed bag of fool’s gold and genuine gems. 
Since the early 2010s, children’s animation has 
taken a turn to favor brighter colors and heavily 
cartoonish, kid-friendly art styles with matching 
humor and plot lines to boot. Many who grew 
up with the darker, often stranger animated 
shows like “Courage the Cowardly Dog,” “The 
Marvelous Misadventures of Flapjack,” “Teen 
Titans” and “Star Wars: The Clone Wars” saw 
this growing trend as the animation industry 
watering down and desecrating its name.  

If “Teen Titans: Go!” with its highlighter 
color pallet and children’s toilet humor comes to 
mind, then you too may be entitled to financial 
compensation.  

Despite this, it’s not fair to say that this new 
era of children’s animation deserves backlash. 
“Steven Universe,” “Phineas and Ferb,” 
“Craig of the Creek,” “Adventure Time,” “The 
Amazing World of Gumball” and “Star vs the 

Forces of Evil” are all incredibly solid pieces of 
art that told their own unique stories at varying 
levels of maturity. Their animation styles, while 
bright and bubbly, are far from the carbon copy 
Illumination style that overruns the box office.  

It’s not to say this era is devoid of telling 
darker stories either. “Gravity Falls,”  “Scooby 
Doo: Mystery Incorporated” and “Over the 
Garden Wall” are all stunning examples of 
animation that did not shy away from more 
serious or downright creepy topics. More recent 
series like “The Dragon Prince,” “She-Ra and 
the Princess of Power” and “Infinity Train” all 
follow their footsteps.  

So, the next time your little sibling is 
having their Saturday morning cartoon ritual, 
don’t criticize. Get off your high horse, grab a 
bowl of cereal and join them.  

Water your thoughts:
Give new animated kids shows a chance  

By: Sophia Cortes
Arts & Entertainment Editor
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“I’m a big dude so I feel pretty safe on campus, but in terms of public 
safety doing their job, I feel they’re kind of shoddy. Sometimes they don’t really 

do their job. I’ve definitely seen them write tickets for things that don’t make 
sense. I just feel like they’re focused on the wrong things. They definitely need 
some redirection and focus on actual issues, like they need to be tighter about 
who they let on campus. I’m not saying guard gates, but more so more check 
points; you have to scan in to get into certain buildings, parking lots, pretty 

much what we have now but tighter. For example, my Shark ID still works for 
the dorms, and I haven’t lived here for two years, so security stuff like that is 

important,” said Robert Minott, junior accounting major.  

“Personally, I have never had any issues with public 
safety, and I do feel safe on campus. In regards to the 

sexual assault, I do think it’s very unfortunate, but I think 
public safety is trying to do their best to keep us safe 

and I believe NSU is a safe place,” said Morgan Gesty, 
freshman criminal justice major.  

“I feel like the fact that public safety sends us emails about 
things like sexual assault is really good because we should all 

know what’s going on, on campus, especially for women. If these 
things are happening where we live then we should be careful and 
we shouldn’t be like, ‘Ok nothing’s going to happen here because 
I’m inside campus,’ because things can still happen everywhere. 
The fact that they tell us what’s happening keeps us safe in a way 
because we are more aware of keeping ourselves safe. I feel like 
we should never be alone on campus at night, because it’s still 

dangerous. Anyone can come in and do something like this, I hate 
it and I hate that it’s like this, but it is what it is,” said Abril Chao, 

freshman pre-med biology major.  

Shark speak With the recent sexual 
assault on campus what 

are your thoughts on 
campus security? Do you 

feel safe on campus? What 
are your thoughts on 

public safety?

Superbowl ads lied to you: Crypto isn’t the future
By: Sofia Gallus

News Editor

While the Superbowl brings football 
fans together from far and wide, it has the rare 
opportunity of attracting attention from people 
who know nothing or could care less about 
football. Between the new and exciting movie 
trailers, the ads companies pay millions of 
dollars to feature during the game and the star-
studded half time show, every Super Bowl is 
sure to attract hundreds of thousands of viewers 
at the least. The 2022 Super Bowl was no 
different, with a halftime show featuring Snoop 
Dogg, Dr. Dre, Mary J. Blige and Eminem, 
and plenty of new movie trailers that attracted 
filmgoers. The game was also filled with ads that 
starred a variety of celebrities, everywhere from 

Doja Cat to Paul Rudd. 
However, the game was also littered with 

ads for cryptocurrency. Not one but four ads 
aired during the Super Bowl for crypto currency, 
with the most prominent being a simple QR 
code that drifted over the screen with soothing 
background music. If viewers scanned the code, 
they were led to a promotional deal that offered 
them $15 in Bitcoin if they signed up for the 
cryptocurrency site Coinbase. 

The site got so much traffic in such a short 
amount of time that it promptly crashed. While 
the memes were great, the feeling the ad and 
others like it left was not. Cryptocurrency may 
be the trend, but ultimately, it’s unsustainable 

and a volatile investment. 
Not only does cryptocurrency mining 

take an immense amount of power to process, 
but the fluctuation of the marketable value of 
cryptocurrency makes investing in it a gamble 
many cannot afford. The energy it takes to 
run the computers to mine cryptocurrency is 
astronomical, wasting valuable resources to 
gather something that isn’t even tangible.  

Cryptocurrency is often described as an 
investment, not an exchange, which in my 
opinion makes it even sketchier and classist. 
The market value of cryptocurrency fluctuates 
frequently and is only a safe investment for 
those who can afford to gamble their money. For 

example, Dogecoin shot up 15000% last summer 
but fell all the way back down within weeks. 
Disadvantaged communities or individuals often 
don’t have the luxury to risk putting their money 
into something so unpredictable, especially 
when priorities like food, rent or other essentials 
are involved. 

If the service is only accessible to a minute 
community instead of the many fans gathered 
to watch the game, there’s no point in airing 
four ads about how great cryptocurrency is. 
Cryptocurrency isn’t the future, especially since 
it puts our environmental and financial future at 
risk. 

PRINTED WITH PERMISSION FROM  S. CORTES
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